
FASTEST GROWIlIG IV MARKET
Ownership of TV sets within the WlW-Television area has increased more

than 6007o in the last year. During a recent four-months' period, growth of

set owners rrtore than doubled the national rate-totaling 297,000

(unduplicated) as of August lst. It's the 2ND LARGEST TV MARKET
IN THE MIDWEST . . . 6TH LARGEST IN THE NATION.

REACHED MOST EFFECTIVETY

Videodex Reports for August prove that tire three micro-wave-linked Crosley

Stations-WLW-T, Cincinnati; WLW-D, Dayton; and WLW-C, Columbus

-offer the best method of reaching this important TV market. WLW-
Television has an average Share of Audience of 40.0Vo Irorn 11 A. M. to
11 P. M. seven days a week, as compared to an average of.36.07o for the

five other stations located in the Wlw-Television area!

cll{cr 1{ ilATt DAYTOl{ C(lTUMBUS

NOW ON THE AIR DAILY FROM 7z3O A. M. UNTIL AFTER MIDNIGHT!

Television Service oI the Nation's Sfa/ion o Crosley Broadcasting Corporation

AI lOWEST COST

On a cost-per-thousand basis, Wlw-Television reaches this large audience

at lower cost than any other combination of the eight TV stations located

in these three cities. For complete information, contact any of the WLW-TV
Sales Offices in New York, Chicago, Hollywood, Cincinnati, Dayton, or

Columbus.
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Television Time Buying 
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FAS'FST GROWING TV MARKET 

Ownership of TV sets within the WLW-Television area has increased more 

than 600% in the last year. During a recent four-months' period, growth of 

set owners more than doubled the national rate—totaling 297,000 

(unduplicated) as of August 1st. It's the 2ND LARGEST TV MARKET 

IN THE MIDWEST . . . 6TH LARGEST IN THE NATION. 

REACHED MOST EFFECTIVELY 

Videodex Reports for August prove that the three micro-wave-linked Crosley 

Stations—WLW-T, Cincinnati; WLW-D, Dayton; and WLW-C, Columbus 

—offer the best method of reaching this important TV market. WLW- 

Television has an average Share of Audience of 40.0% from 11 A M. to 

11 P. M. seven days a week, as compared to an average of 36.0% for the 

five other stations located in the WLW-Television area! 

AT LOWEST COST 

On a cost-per-thousand basis, WLW-Television reaches this large audience 

at lower cost than any other combination of the eight TV stations located 

in these three cities. For complete information, contact any of the WLW-TV 

Sales Offices in New York, Chicago, Hollywood, Cincinnati, Dayton, or 

Columbus. 

ON WLW-TELEVISION ... 

V1V-T fLV-D V1V-C 

CINCINNATI DAYTON COLUMBUS 

NOW ON THE AIR DAILY FROM 7:30 A.M. UNTIL AFTER MIDNIGHT! 

Television Service of the Nation's Station • Crosley Broadcasting Corporation 



lVhen television

III0n

its wings
How mulliple uses for qirborne cqmeros
ond equipment were reveoled by experimenl

No. lO in q series outlining high
points in television history

Photos from the historical collection of RCA

r Put a television camera in the nose of an observa-
tion plane, and generals-many miles away-can
watch and direct the course of a battle. Such, in
World War II, was one of the suggested uses of air-
borne television as an "optic nerve."

Feasible? Absolutely-yet this is only one of the
many ways in which television can serve in fields
outside those of news and entertainment. The entire
subject of the use of television cameras and receivers
in the air has been carefully investigated by RCA.

Not too long ago, at the time when plans for our
inter-city television networks were in discussion, the

Mounted in lhe nose of on oirplone, speci,at RCA ai,rborne tele-
aision equipment uill giae ground, obseraers a slmrp, clear,birds-
eye r,ieu of lanil and sea.

idea of making telecasts from planes high in the air
was proposed.

From New York, a plane equipped with a televi-
sion receiver, set off on a flight to Washington-2OO
miles away. When above Washington, at an altitude
of 18,000 feet, passengers in the plane clearly saw
Brig. General David Sarnoff, of RCA, talking to them
from Radio City! Later, RCA placed a camera and
transmitting equipment in an airliner, and a bird's-
eye view of New York was successfully telecast to
observers below!

It has also been ploposed by authorities, that a
television camera might be used as the "eye" of a
guided missile. Placed in a rocket's nose it would let
a distant operator see whele the missile was l-readed.

If need be he could steer it in any direction to hit tr

moving target.

But less on the destructive side, and more impor-
tant to us now, ale the possible uses of television in
"blind flying" conditions, when airports rvould nor-
mally be closed in from btrd u'eather. With a televi-
sion receiver in the cockpit, and a tlansmitter sending
information fi'om the landing field ahead, the pilot
could clearlv see conditions on run\\/avs and ap-
proaches-come in with far greater securitv than
when guided by ladio alone!

i::i,i::"i::i:,';::x,:i;;:;:i,:,";,!;,ili"i"ii I;:;:,,1J;:,,,'"';,1:;: 6h, Rodio corpororion of Americo
tiort-ttre (nrc lx$t of this progressiae insiitutiotr'" rese,,rcl, pr()gr(tnt. \SZ woRLD LEADER tN R,ADro-FtRsilN rEtEy,s,oN

When television 

won 

its wings 

How multiple uses for airborne cameras 
and equipment were revealed by experiment 

No. 10 in a series outlining high 
points in television history 

Photos from the historical collection of RCA 

• Put a television camera in the nose of an observa- 
tion plane, and generals—many miles away—can 

watch and direct the course of a battle. Such, in 

World War II, was one of the suggested uses of air- 

borne television as an "optic nerve." 

Feasible? Absolutely—yet this is only one of the 
many ways in which television can serve in fields 

outside those of news and entertainment. The entire 
subject of the use of television cameras and receivers 

in the air has been carefully investigated by RCA. 

Not too long ago, at the time when plans for our 
inter-city television networks were in discussion, the 
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Mounted in the nose of an airplane, special RCA airborne tele- 
vision equipment tvill give ground observers a sharp, clear, bird s- 
eye vieu of land and sea. 

idea of making telecasts from planes high in the air 

was proposed. 

From New York, a plane equipped with a televi- 

sion receiver, set off on a flight to Washington—200 

miles away. When above Washington, at an altitude 
of 18.000 feet, passengers in the plane clearly saw 

Brig. General David Sarnoff, of RCA, talking to them 
from Radio City! Later, RCA placed a camera and 

transmitting equipment in an airliner, and a bird's- 

eye view of New York was successfully telecast to 
observers below! 

It has also been proposed by authorities, that a 

television camera might be used as the "eye" of a 
guided missile. Placed in a rocket's nose it would let 
a distant operator see where the missile was headed. 

If need be he could steer it in any direction to hit a 
moving target. 

But less on the destructive side, and more impor- 

tant to us now, are the possible uses of television in 

"blind flying" conditions, when airports would nor- 
mally be closed in from bad weather. With a televi- 
sion receiver in the cockpit, and a transmitter sending 

information from the landing field ahead, the pilot 

could clearly see conditions on runways and ap- 

proaches—come in with far greater security than 
when guided by radio alone! 

RCA Laboratories in Princeton, N. J., as seen from the air. Nctv 
uses for television—including, for example, its adaptation to avia- 
tion—are one part of this progressive institution's research program. 

Radio Corporation of America 
WORLD LEADER IN RADIO —FIRST IN TELEVISION 
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WITH N.S.S. "SHOWMANSHIP ON FILM"

a
The audience-impression and sales'success of your tele'

vision film commercial depends on the care, artistry and crea-

tive showmanship expended in its production. Our thirty
years of service to the motion picture industry enable us to
offer the unlimited imagination,technical facilities and skilled
craftsmanship necessary to the production of an outstand'ing

television film commercial.
Popularity surveys and the satisfaction of top advertisers,

agencies and TV stations are proof that you can depend on

NetroNer Scnrrn Srnvlcr for television film commercials
that convincingly tell your message, dramatically show your
story and unfailingly sell your product!

NerIoNlr. ScnnrN Srnvrcr is ready to handle yoar film
commercial needs, through studios in New York and Holly'
wood...laboratories in New York, Hollywood, Dallas and

Chicago . . . offices in 31 cities across the country.
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NEW YORK I9, N.Y.
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tell them...show them...sell them 

WITH N.S.S. "SHOWMANSHIP ON FILM' 

LIVE-ACTION 

FILM 

STOP-MOTION 

ANIMATION 

& CARTOON 
ANIMATION 

SPECIAL EFFECTS 

& TRICK 

PHOTOGRAPHY 

FILM SLIDES 

2 

The audience-impression and sales-success of your tele- 
vision film commercial depends on the care, artistry and crea- 
tive showmanship expended in its production. Our thirty 
years of service to the motion picture industry enable us to 
offer the unlimited imagination, technical facilities and skilled 
craftsmanship necessurj to the production of an outstanding 
television film commercial. 

Popularity surveys and the satisfaction of top advertisers, 
agencies and TV stations are proof that you can depend on 
National Screen Service for television film commercials 
that convincingly tell your message, dramatically show your 
story and unfailingly sell your product! 

National Screen Service is ready to handle your film 
commercial needs, through studios in New York and Holly- 
wood ... laboratories in New York, Hollywood, Dallas and 
Chicago ... offices in 31 cities across the country. 

noiionM }'cum \_J pR/zf Bfier t SERVICI o/ rut mausfRV 

1600 BROADWAY 
NEW YORK 19, N.Y. 

Circle 6-5700 

TELEVISER 
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Institutlon in Central Neu York
;; 

t 
'fi ]o" onrl1 xnDTPLDTD Broad.e,nst

and, it shares FI3BD in U|/SY/fi.-TY)y Unriaaled,
Prornotion Pnog?arns

11,817 lines of newspaper advertising per month - on TV shows alone

Full schedule of courtesy announcements

Frequent publicity stunts and contests

Listings in l0 area newspapers

Listing of complete week's schedule in both Syracuse papers

Close association with Iocal dealers in TV receiver sales

Promotionally, there's ALWAYS Something Going On st WSfR-Ty
Cosh in on it !

NBC AFFIUATE . Headley -Reed, Notional Represenfolives

L % o 

SO ...you Put It On WSYR-TV 

and it shares FREE in WSYR^TV's Unrivaled 

Promotion Program: 

11,817 lines of newspaper advertising per month — on TV shows alone 

Full schedule of courtesy announcements 

Frequent publicity stunts and contests 

.Listings n 10 area newspapers 

Listing of complete week's schedule in both Syracuse papers 

* Close association with local dealers in TV receiver sales 

Promotionally, there's ALWAYS Something Going On at WSYR-TV 

Cash in on it! 

pith The Only COMPLETE Broadcast 
institution in Central JVetr York 

NBC AFFILIATE • Headley - Reed, National Representatives 

TELEVISER 
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COMMONWEALTH 
Currently Serving the 

Nation's Leading TV Stations 
Offers the Following 

TV FILM PACKAGES 

MAJOR 

£0 COMPANY 

feature programs 
with such stor$ o« 

Barbara 
STANWYCK 

Robert 
YOUNG 
Jimmy 

DURANTE 
Claodette 
COLBERT 

Jack 
BENNY 

Paulette 
GODDARD 

Jimmy 
STEWART 

Merle 
OBERON 
Melvyn 

DOUGLAS 
Raymond 

MASSEY 

^ V WESTERNS 
featuring 

THE RANGE BUSTERS 

KERMIT MAYNARD 

k. SMITH BALLEW 

""oppI ZV'V05 

'rOnkfe Darro Ja<k L, 
• Carrol Naish » ky 

Buster c, 

t3 
MUSICAL 

VARIETIES 
/S'/amin each •/eofuring 

MOREY 
AMSTERDAM a 

(3 
SOUHO 

CARTOON51 

For further inform- 
v ation and complete 

list, write to 

lOdimonilJEHLTH 
rAiltyi awd &ciem6i<m, tfnc. 
723 Seventh Avenue, New York 19, N.Y. 

CCPO" aTEO — 
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20 BOBBY BUMPS
,CARTOONS

12 DINKEY DOODLE
CARTOONS

II UNNATURAL
HISTORY CARTOONS

IO OUT OF THE
INKWELL CARTOONS

of 52 outstanding

SOUND CARTOONS

that delight any

Write \or details to:
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GENERAL

A TV PERFORMERS'strike against
the four television networks and
WOR-TV, New York, on Novembel
19, was averted by a last minute
agreement between the nets and the
Television Authority. The union
called for substantial increases in
performers' minimum pay scales
and included a stipulation that for
the present no film recording could
be shown a second time in any area
without the written consent of the
TVA.

A THREE - JUDGE Federal Court
issued a temporary restraining
order blocking the start of com-
melcial color television, which was
scheduled to begin November 20.
Whatever the eventual outcome. the
action is seen as delaying the intro-
duction of color TV for a con-
siderable time. Nevertheless CBS-
TV has stated that it will continue
public demonstrations of its color
system.

RCA PLANS to show the latest im-
provements in its compatible all
electronic high definition color tele-
vision system in a series of demon-
strations beginning December 5 in
Washington, D, C.

PILOT RADIO has dropped its suit
filed in New York against the FCC
color decision. Reason: RCA has
brought suit on substantially the
same grounds in Chicago and two
similar actions in two different
courts might add to the public con-
fusion. Meanwhile Emerson Radio
& Phonograph Corp. announced that
it would support the RCA suit.

SIGHTMASTER CORP., television set
manufacturers, is seeking an injunc-
tion and $750,000 in a suit charging
CBS and Frank Stanton, CBS presi-
dent, with issuing "false and fraudu-
lent and disparaging statements"
that present black and white sets
are obsolete.

ZENITH RADIO CORP. has post-
poned the starting date of its phone-
vision test from November 1 to
December 1, and has asked the FCC
for permission to continue the test
through the month of February.

GENERAL ELECTRIC has submitted
to the FCC a proposed new "high
definition" system for black and
white telecasting. It is described as
being highly compatible with pres-
ent receivers.

THE FCC has set November 20 for
hearings on whether the AT&T co-
axial cable is being allocated to
NBC, CBS, ABC, and Du Mont TV
networks on an equitable basis.

THE TELEVISION Bloadcasters As-
sociation clinic will be held Friday,
December 8. 1950 at the Waldorf-
Astoria Hotel in New York, with
Eugene S. Thomas, Manager of
Television Operations, WOR-TV,
New York, acting as chairman.
Some of the topics to be discussed
are: Color-TV; the proposed excess
profits tax; the possibilities of edu-
cational television; and TV station
sales.

THE FIRST Canadian Television
Clinic will be held at the Royal York
Hotel in Toronto on December ?th,
8th, and 9th, under the sponsorship
of the Academy of Radio Arts. Ir-
win A. Shane, publisher of TELE-
VISER and director of the Televi-
sion Workshop, will. be guest of
honor.

STATIONS

NEW RATE CARDS have been an-
nounced by four television stations.
They are: KFI-TV, Los Angeles,
which put into efrect Rate Card No.
6, representing a 50 per cent in-
crease over previous rates; WAVE-
TV, Louisville, whose Rate Card
No. 4 became efective October 1:
WDTV, Pjttsburgh, whose Rate Card
No. 5 went into effect November 1-;

and WTVJ-TV, Miami, whose Rate
Card No. 5 will become efective
January 1, 1951.

A TV STATION built near Emporium,
Pa., by the Tube Division of Syl-
vania Electric Products was dis-
covered and declared to be illegally
in operation by the FCC. After con-
ferences bef,ween FCC personnel and
Sylvania officials, the station went
ofr the air.

GROSS TV network billings for the
cumulative months, January-August
showed a tremendous gain over the
same period in 1949, with the 1950
totals $20,880,815 as compared to
last year's cumulative $6,495,346.

TIIE CITY of Jacksonville, Fla., has
gone into the courts in an efrort to
upset the FCC's denial of its appli-
cation for an extension of time in
which to complete WJAX-TV.

SEPARATION of radio-television fa-
cilities of the Detroit News stations.
WWJ and WWJ-TV, into competi-
tive organizations, each with its own
administrative, sales and program
personnel, was announced by Hany
Bannister, general manager of
WWJ-AM-TV-FM. The station has
begun excavation for the founda-
tions of a new two-story building
which will house the station. It is
scheduled for completion by mid-
summer of 1951.
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BRAY STUDIOS, Inc. 

offer the following 

SOUND CARTOONS 

TV FILM PACKAGES 

-Television At A Glance- 

20 BOBBY BUMPS 
CYRTOOINS 

12 DFNKEY DOODLE 
C4RTOONS 

11 UNNATURAL 
HISTORY CARTOONS 

10 OUT OF THE 
INKWELL CARTOONS 

A total of 52 outstanding 

SOUND CARTOONS 

that will delight any 
audience ! 

Write for details to: 

BRAY STUDIOS, INC. 

729 7th Avc., New York, N. Y. 

LOCAL 644 I.A.T.S.E. \ 
Affiliated with || 

American Federation Centra! Trades = 
of Labor and Labor Council = 

New York State of Greater New York ^ 
Federation of Labor and Vicinity s 

Central Union Label Council | 
of Greater New York =

PROFESSIONAL MOTION PICTURE 
CAMERAMEN IN THE EAST SINCE 
THE INCEPTION OF THE INDUSTRY 

FOR QUALITY AND WORKMANSHIP 
Look For This Label 

PHOTOGRAPHED BY 
MCMBGRS OF 

LOCAL 644 

644 

HAVE OUR MEMBERS SOLVE YOUR 
TELEVISION LIGHTING PROBLEMS 

International Photographers - 
of the ^ = 

Motion Picture Industries, | 
I.A.T.S.E. | 

| 1697 BROADWAY, N. Y. C. Cl 7-2091 | 
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GENERAL 

A TV PERFORMERS' strike against 
the four television networks and 
WOR-TV, New York, on November 
19, was averted by a last minute 
agreement between the nets and the 
Television Authority. The union 
called for substantial increases in 
performers' minimum pay scales 
and included a stipulation that for 
the present no film recording could 
be shown a second time in any area 
without the written consent of the 
TVA. 

A THREE-JUDGE Federal Court 
issued a temporary restraining 
order blocking the start of com- 
mercial color television, which was 
scheduled to begin November 20. 
Whatever the eventual outcome, the 
action is seen as delaying the intro- 
duction of color TV for a con- 
siderable time. Nevertheless CBS- 
TV has stated that it will continue 
public demonstrations of its color 
system. 

RCA PLANS to show the latest im- 
provements in its compatible all 
electronic high definition color tele- 
vision system in a series of demon- 
strations beginning December 5 in 
Washington, D. C. 

PILOT RADIO has dropped its suit 
filed in New York against the FCC 
color decision. Reason: RCA has 
brought suit on substantially the 
same grounds in Chicago and two 
similar actions in two different 
courts might add to the public con- 
fusion. Meanwhile Emerson Radio 
& Phonograph Corp. announced that 
it would support the RCA suit. 

SIGHTMASTER CORP., television set 
manufacturers, is seeking an injunc- 
tion and $750,000 in a suit charging 
CBS and Frank Stanton, CBS presi- 
dent, with issuing "false and fraudu- 
lent and disparaging statements" 
that present black and white sets 
are obsolete. 

ZENITH RADIO CORP. has post- 
poned the starting date of its phone- 
vision test from November 1 to 
December 1, and has asked the FCC 
for permission to continue the test 
through the month of February. 

GENERAL ELECTRIC has submitted 
to the FCC a proposed new "high 
definition" system for black and 
white telecasting. It is described as 
being highly compatible with pres- 
ent receivers. 

THE FCC has set November 20 for 
hearings on whether the AT&T co- 
axial cable is being allocated to 
NBC, CBS, ABC, and Du Mont TV 
networks on an equitable basis. 

THE TELEVISION Broadcasters As- 
sociation clinic will be held Friday, 
December 8, 1950 at the Waldorf- 
Astoria Hotel in New York, with 
Eugene S. Thomas, Manager of 
Television Operations, WOR-TV, 
New York, acting as chairman. 
Some of the topics to be discussed 
are: Color-TV; the proposed excess 
profits tax; the possibilities of edu- 
cational television; and TV station 
sales. 

THE FIRST Canadian Television 
Clinic wil' be held at the Royal York 
Hotel in Toronto on December 7th, 
8th, and 9th, under the sponsorship 
of the Academy of Radio Arts. Ir- 
win A. Shane, publisher of TELE- 
VISER and director of the Televi- 
sion Workshop, will, be guest of 
honor. 

STATIONS 

NEW RATE CARDS have been an- 
nounced by four television stations. 
They are: KFI-TV, Los Angeles, 
which put into effect Rate Card No. 
6, representing a 50 per cent in- 
crease over previous rates; WAVE- 
TV, Louisville, whose Rate Card 
No. 4 became effective October 1; 
WDTV, Pittsburgh, whose Rate Card 
No. 5 went into effect November 1; 
and WTVJ-TV, Miami, whose Rate 
Card No. 5 will become effective 
January 1, 1951. 

A TV STATION built near Emporium, 
Pa., by the Tube Division of Syl- 
vania Electric Products was dis- 
covered and declared to be illegally 
in operation by the FCC. After con- 
ferences between FCC personnel and 
Sylvania officials, the station went 
off the air. 

GROSS TV network billings for the 
cumulative months, January-August 
showed a tremendous gain over the 
same period in 1949, with the 1950 
totals $20,880,815 as compared to 
last year's cumulative $6,495,346. 

THE CITY of Jacksonville, Fla., has 
gone into the courts in an effort to 
upset the FCC's denial of its appli- 
cation for an extension of time in 
which to complete WJAX-TV. 

SEPARATION of radio-television fa- 
cilities of the Detroit News stations, 
WWJ and WWJ-TV, into competi- 
tive organizations, each with its own 
administrative, sales and program 
personnel, was announced by Harry 
Bannister, general manager of 
WWJ-AM-TV-FM. The station has 
begun excavation for the founda- 
tions of a new two-story building 
which will house the station. It is 
scheduled for completion by mid- 
summer of 1951. 
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FILMS
TEMPORARY authorizations have

been extended by the FCC for ex-
perimental relays used by Para-
mount Television Productions and
Twentieth Century-Fox Film Corp.
in their New York theatre TV
projects.

SOL LESSER, independent motion
picture producer, has joined forces
with Douglas Fairbanks Jr. under
the nam.: of Avon Pictures, Inc. for
immediate filming of Shakespeare's
plays for television.

A "SHORT ARC" lamp, devised by
Westinghouse, when placed in a mo-
tion picture projector is claimed to
produce a superior black and white
picture of excellent contrast and
true gray shadings. Its expectant
life is 500 hours, longer than any
other available light source.

BING CROSBY Enterprises, Los An-
geles, has started production of the
first six of a new series of thirteen
Fireside Theatre TV films for Proc-
tor & Gamble.

THE NATIONAL Assoc. of Manufac-
turers is offering a 15-minute TV
newsreel, "Industry on Parade,"
filmed by NBC-TV news department
to stations without charse.

RECEIVERS
AN ADDITIONAL 10,000 TV service

technicians will be needecl to install
and service the 2,000,000 TV sets
expected to be produced in the re-
mainder of 1950, E. C. Cahill, pres:-
dent of RCA Service Co., declared.

TELE-TONE Radio Corp. plans to
have a self-contained color television
unit on sale by January 1, which
will enable all present and future
black and white sets to receive color
television broadcasts as transmitted
under the CBS system.

PRODUCTION OF TV sets passed the
200,000 per week mark for the first
time during the second week in
October, an industry wide estimate
by Radio-Television Mfrs. Assn.,
indicated.

DU MONT is transmitting eight hours
of color signals for experimental
test work from their Passaic labola-
tories. Set manufacturers and de-
signers have been testing and com-
paring the practicality of the RCA
dot sequential, CBS field sequential,
and various other color systems.

CHARGES THAT TV set, manufac-
turers were organizing a "sit-down
strike" to halt the development of
color TV were made by Senator
Edwin C. Johnson (D-Colo.) chair-
man of the Senate Interstate and
Foreign Commerce Committee.

NOVEMBER, I95O

A TEN PER CENT excise tax on tele-
vision receivers went into effect No-
vember 1. This tax does not effect
sets which left the manufacturers'
hands prior to midnight November 1.

TELEVISION DEALERS through the
country sold approximately 740,00C
sets during the month of September,
according to figures compiled by
NBC plans and research department.

FIVE NEW "Black-Daylite" television
receiver models have been added to
General Electric Co.'s fall line.

ADVERTISING
LIGGETT AND MYERS Tobacco Co.

gained leadership over all network
TV advertisers during August by
spending $187,750 in gross biilings,
a report by Publishers Information
Bureau, stated.

ANHEUSER-BUSCH Breweries has
signed I(en Murray to a new con-
tract giving the company exclusive
call on his services until Januarl',
r952.

DORLAND INC. New York, has re-
signed the Arthur Murray Dance
Studios account effective November
30. In his resignation letter to Mur-
ray, Atherton Pettingell, president
of Dorland Inc., claimed interference
with personnel associated with The
Arthtur llIut'rag Sft,or.o on TV.

PERSONNEL

AT WAAM-TV, Baltimore: Kenneth
L. Carier has been named General
Manager. Norman C. Kal, former
General Manager, has been elevated
to Executive Vice-President, replac-
ing Samuel Carlinger. Carlinger
will be retained as consultant to the

Board of Directors. Armand Grant,
former Commercial Manager, has
been elevated to Assistant Genelal
Manager in charge of sales.

I'RED M. THROWER has been named
vice-president in charge of television
for ABC. In his new position,
Thrower will set up a separate and
integrated ABC television sales de-
partment.

NORAN E. KERSTA has resigned as
vice-president and director of radio
and television for William H. Wein-
traub & Co., Inc. Harry Treener, a
vice-president of the agency will
temporarily assume Kersta's duties.

CLARENCE DOTY has been named
manager of WJZ-TV.

JOI{N WILLIAM WALT has been
promoted to sales promotion mana-
ger for Admiral Corporation.

I. R. ROSS, director of sales of the
Atwater Television Co., Brooklyn,
N. Y., has resigned his position with
the company.

ROBERT DOWD has been named as
chief engineer of the Tel-O-Tube
Corp. of America.

JOHN J. SMITH has been elected
president of Sparks-Withington Co.,
manufacturer of Sparton television
receivers in Jackson, Michigan.

BEN D. PALASTRANT has resigned
as vice-president and'eastern re-
gional sales manager of the Trans-
Vue Corp., Chicago.

GLENN HARRIS has been named
general program manager for May
Broadcasting Co., owner of KMA,
Shenodoah, Ia., and KMTV, Omaha.

JIM BAKER, has been appointed
stafr director of the KLAC-TV, Los
Angeies, stage department.

25,I W. 54th Street, New Yorlt, N. Y.
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FILMS 
TEMPORARY authorizations have 

been extended by the FCC for ex- 
perimental relays used by Para- 
mount Television Productions and 
Twentieth Century-Fox Film Corp. 
in their New York theatre TV 
projects. 

SOL LESSER, independent motion 
picture producer, has joined forces 
with Douglas Fairbanks Jr. under 
the name of Avon Pictures, Inc. for 
immediate filming of Shakespeare's 
plays for television. 

A "SHORT ARC" lamp, devised by 
Westinghouse, when placed m a mo- 
tion picture projector is claimed to 
produce a superior black and white 
picture of excellent contrast and 
true gray shadings. Its expectant 
life is 500 hours, longer than any 
other available light source. 

RING CROSBY Enterprises, Los An- 
geles, has started production of the 
first six of a new series of thirteen 
Fire,side Theatre TV films for Proc- 
tor & Gamble. 

THE NATIONAL Assoc. of Manufac- 
turers is offering a 15-minute TV 
newsreel, "Industry on Parade," 
filmed by NBC-T'V news department 
to stations without charge. 

RECEIVERS 
AN ADDITIONAL 10,000 TV service 

technicians will be needed to install 
and service the 2,000,000 TV sets 
expected to be produced in the re- 
mainder of 1950, E. C. Cahill, presi- 
dent of RCA Service Co., declared. 

TELE-TONE Radio Corp. plans to 
have a self-contained color television 
unit on sale by January 1, which 
will enable all present and future 
black and white sets to receive color 
television broadcasts as transmitted 
under the CBS system. 

PRODUCTION OF TV sets passed the 
200,000 per week mark for the first 
time during the second week in 
October, an industry wide estimate 
by Radio-Television Mfrs. Assn., 
indicated. 

DU MONT is transmitting eight hours 
of color signals for experimental 
test work from their Passaic labora- 
tories. Set manufacturers and de- 
signers have been testing and com- 
paring the practicality of the RCA 
dot sequential, CBS field sequential, 
and various other color systems. 

CHARGES THAT TV set manufac- 
turers were organizing a "sit-down 
strike" to halt the development of 
color TV were made by Senator 
Edwin C. Johnson (D-Colo.) chair- 
man of the Senate Interstate and 
Foreign Commerce Committee. 

NOVEMBER, 1950 

A TEN PER CENT excise tax on tele- 
vision receivers went into effect No- 
vember 1. This tax does not effect 
sets which left the manufacturers' 
hands prior to midnight November 1. 

TELEVISION DEALERS through the 
country sold approximately 740,009 
sets during the month of September, 
according to figures compiled by 
NBC plans and research department. 

FIVE NEW "Black-Daylite" television 
receiver models have been added to 
General Electric Co.'s fall line. 

ADVERTISING 
LIGGETT AND MYERS Tobacco Co. 

gained leadership over all network 
TV advertisers during August by 
spending $187,750 in gross billings, 
a report by Publishers Information 
Bureau, stated. 

ANHEUSER-BUSCH Breweries has 
signed Ken Murray to a new con- 
tract giving the company exclusive 
call on his services until January, 
1952. 

DORLAND INC. New York, has re- 
signed the Arthur Murray Dance 
Studios account effective November 
30. In his resignation letter to Mur- 
ray, Atherton P^ttingell, president 
of Dorland Inc., claimed interference 
with personnel associated with The 
Arthur Murray Show on TV. 

PERSONNEL 
AT WAAM-TV, Baltimore: Kenneth 

L. Carter has been named General 
Manager. Norman C. Kal, former 
General Manager, has been elevated 
to Executive Vice-President, replac- 
ing Samuel Carlinger. Carlinger 
will be retained as consultant to the 

Board of Directors. Armand Grant, 
former Commercial Manager, has 
been elevated to Assistant General 
Manager in charge of sales. 

F'RED M. THROWER has been named 
vice-president in charge of television 
for ABC. In his new position, 
Thrower will set up a separate and 
integrated ABC television sales de- 
partment. 

NORAN E. KERSTA has resigned as 
vice-president and director of radio 
and television for William H. Wein- 
traub & Co., Inc. Harry Treener, a 
vice-president of the agency will 
temporarily assume Kersta's duties. 

CLARENCE DOTY has been named 
manager of WJZ-TV. 

JOHN WILLIAM WALT has been 
promoted to sales promotion mana- 
ger for Admiral Corporation. 

1. R. ROSS, director of sales of the 
Atwater Television Co., Brooklyn, 
N. Y., has resigned his position with 
the convpany. 

ROBERT DOWD has been named as 
chief engineer of the Tel-O-Tube 
Corp. of America. 

JOHN J. SMITH has been elected 
president of Sparks-Withington Co., 
manufacturer of Sparton television 
receivers in Jackson, Michigan. 

BEN D. PALASTRANT has resigned 
as vice-president and eastern re- 
gional sales manager of the Trans- 
Vue Corp., Chicago. 

GLENN HARRIS has been named 
general program manager for May 
Broadcasting Co., owner of KMA, 
Shenodoah, la., and KMTV, Omaha. 

JIM BAKER, has been appointed 
staff director of the KLAC-TV, Los 
Angeles, stage department. 
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